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You’re in the 
right place if….

- You have an offer to sell but don’t want 
to use paid ads or extensive launches 

- You want to grow & build an audience 
that knows you for your expertise

- Your ideal decision maker has a LinkedIn 
account they log into 



PRESS

Hi,
I’m Molly



Co-founder of Build Impact Convert 
& a LinkedIn Growth Strategist 
who helps solo-founders & 
service-based providers navigate 
scaling their businesses online w/ 
ease, intention, and authenticity so 
they can double & triple their 
impact without overwhelm & 
burnout.







The # 1 LinkedIn 
outcome I really 
want to experience 
in 2024 is 
_____?



The # 1 LinkedIn 
challenge I’d love to 
overcome in the 
next 90 days is 
_____



LinkedIn 
challenges may 

include…

- No ROI (clients 
signed) for amount of 
posting 

- Inconsistent presence 
- The wrong types of 

people reaching out



It’s not you, it’s 2024…

1. Social Media Burnout 
(people’s relationship & use of it has changed 
aka harder to capture attention)

2. Smarter consumers 
(typical ‘marketing tactics’ no longer work)

3. Economy + lower budgets 
(people are MUCH tighter with their $)



The Answer?

Optimized content
Supporting, high ROI 
LinkedIn actions
Strategic relationship 
management
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Your content is 
NOTHING w/out 
engagement

Borrow Audiences & 
Referrals

Comments
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Success Story
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Content 
Mastery

5 Ways to Influence Your 
Audience 

‘Personal Story’ Content

Online Writing Basics



Content Creation 101: 
5 Deepest 

Psychological Triggers

People will do anything 
for someone who...



People will do anything 
for someone who...

● Encourages their dreams
● Helps them get over their fears
● Justifies their failures
● Confirms their suspicions
● Helps them throw rocks at an 

enemy 
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The LinkedIn Content Trifecta

Ideal client wants 
to hear

Your 
Authentic 
Story

Relatability

Inspiring

Character 
Themes

LinkedIn 
“Loves”

Viral Content



Setting Up 
Your Content 
Schedule

1) Evergreen / Value (including 
testimonials) Content 2x Week 

2) Personal Stories 1x Week
3) WideNet / Trending Topics

Ex: Wide 

Net 
Trifecta



Ex: Parable



Parable Post



Ex: Parable / 

Personal

Story



Reflect: 
- When’s a time you faced 

criticism and overcame it?
- What experience do you 

have with burnout / 
overworking?

- What’s a job search / 
interview story you have?



Reflect: 
- When’s a time you had the 

courage to take a risk… how’d 
it go?

- When’s a time you failed but 
rose from the ashes?

- When’s a time you 
experienced good 
leadership, bad leadership?



Reflect: 
- How have your beliefs 

changed pre/post 
pandemic?

- How has your definition of 
success or luxury change? 

- When did you move, 
relocated, travel, make a 
decision on a gut feeling?
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Anatomy of a 
Great Post

# 1 HOOK LINE

# 2 Write to keep people reading

# 3 STRONG TAKEAWAY (that will drive 
engagement) 

Short, simple, write less! You have .025 
seconds to grab + keep someone’s 
attention .



Powerful Hook 
Examples:

Provocative
#’s, dates, location
Contrarian



What’s actually 
important to 
you now

Leaving 
corporate

Comparison x vs. y

Ex: Wide Net / Personal Story



8 Post “Types”

1. Actionable / step by step
2. Observation
3. X vs. Y
4. Present / Future
5. Contrarian
6. Analytical 
7. Listicle
8. Motivational / Entertaining



Step by step

Observation

Entertaining

X vs. Y

Present / Future
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What gaps are 
you seeing in 
how you’re 
showing up on 
LinkedIn?
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Brainstorm
1. What is your intention on 

this platform?
2. What’s an action item you 

could take THIS week?
3. Where do you need most 

support getting started on 
LinkedIn?

      



So now what...

1. How do I learn how to create these 
compelling posts?

2. Where do I find these people I’m 
supposed to be engaging with?

3. How do I figure out my one clear 
focused messaged to be creating 
content around?

4. Where can I get feedback on my posts?
5. Where can I feel supported + 

encouraged to consistently create?
      



Next Steps

STEP 1 Connect with me on LinkedIn - I post 3-4x a week about how to 
improve your online writing skills + grow your audience on 
LinkedIn

STEP 2 1:1 LinkedIn Intensive -> DM or email at 
hello@buildimpactconvert.com


